WHAT IS SOCIAL MEDIA?

* julia@averygoodconsult.com *
*@julesneducation *




Virtual Coach | Facilitator | Youth Specialist |
don't believe in victimization, | believe in

#activation. #Think4Yourself

Los Angeles
www.linkedin.com/pub/julia-gabor/5/563/
a83
5,165 1,999 1,201
X L

W Julia Gabor
¥

&4 PLAY! Because Learning Should
& Be Fun! bit.ly/1mt1QUw

@TEAMBOOST #edchat #youth

Daniel Pink
::‘—,‘. Japan debuts "turtle taxis," with a
button passengers can press to tell

Julia Gabor

| ENGAGE MINDS.

| LISTEN TO QUESTIONS.

| %?E RISK.

Gabor

},\ EE (X X )
Update Info Activity Log More
£+ Pending Posts (D

% Who are your favorite athletes?




ee000 AT&T LTE 1:37 PM

[ ]
Search... m

\.: \\\ Julia Gabor Vibrant Educator | Expert in College

Director Strategic Internships and Career Resources for
Resources and Programs @TWFoundation and You! | Real NYer living in
at Tiger Woods So Cal

Foundation Irvine, CA

tigerwoodsfoundation.org

[ J
3\ .
# Update Profile 8,251 12.5K 12.3K

Who's viewed your profile X A1

“ S\ Julia Gabor @TWFGabo 3h
SZ“;'“ One School Fights Back Against
A ‘ Unpaid #Internships on.wsj.com/
Recent Activity 1k6zvm5 via @WSJ

#CollegeStudents
#EmployersLearningtheLaw

823 Connections

Eﬂ‘ Julia Gabor @TWFGabol
44 Groups O o

1elines lotifications Mes



 What social media platform is
the most visible for your
organization?

 What are you currently doing

to grow your presence?
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Three steps to begin to raise awareness

1. Get a following

2. Actively engage your audience
3. Make the plan
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WAYS TO ENGAGE

Website Content
Create themes and teams

Games- google Social Media games: What’s your
best guess? Offer a prize or just for fun!

Photo of the week (staff or student- don’t use
full names)

Highlight learning, college access, arts, success
stories

Fun facts

Program accolades

Praise/compliment othet’s

Find ‘common ground’ groups and Tweeps

. Engage in a timely manner

. Are there ways you can collaborate with others?
. Student Quotes

. Use video’s



ACTIVITY

Time to write out goals



How many ‘likes’” do I want to achieve each week?
How many ‘follows’ will I achieve each week?

How many new active conversations will I participate in
each week?

How many questions can I answer for our followers
each day?

How can we be the strongest resource for out of school
time service providers?

How can I support my staff in producing a high quality
and interactive social media content?

How will I manage my time in order to be a successful
social media expert and manage all my other
responsibilities?
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Julia Gabor
A Very Good Consult
@julesneducation * LinkedIn: http://linkd.in/11VKuk4 * 818.679.5395

How many ‘likes” do I want to achieve each week?

How many ‘follows’ will I achieve each week?

How many new active conversations will I participate in each week?

How many questions can I answer for our followers each day?

How can we be the strongest resource for out of school time service
providers?

How can I support my staff in producing a high quality and interactive
social media content?

How will I manage my time in order to be a successful social media expert
and manage all my other responsibilities?

How many ‘likes’ do I want to achieve each week?

How many ‘follows’ will I achieve each week?

How many new active conversations will I participate in each week?

How many questions can I answer for our followers each day?

How can we be the strongest resource for out of school time service
providers?

How can I support my staff in producing a high quality and interactive
social media content?

How will I manage my time in order to be a successful social media expert

and manage all my other responsibilities?
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Do-It-Yourself Virtual Professional Development:
Taking Ownership of Your Learning

APRIL 11, 2014

With so many great resources on the web, teachers are realizing that they can learn just as much (if not
more!) from their personal learning network (PLN) as they can from traditional professional development
(PD). Educators are connecting with like-minded individuals across the globe, reading about best
practices and new trends in education, and sharing their experiences with friends and colleagues.
Through social media, popular blogs and webinars, teachers are taking ownership of their learning and
finding PD opportunities that weren't possible a decade ago.

Try using these strategies to make your PLN work for you, and take control of your own professional
development!

Follow Along on Twitter

Twitter is one of my favorite places to gather information on education trends. You can easily access
Twitter from a smartphone or tablet as well as a computer, making it perfect for reading while waiting in
line at the supermarket or channel surfing. Start off by following educators with similar interests
andorganizations that share ideas you can use in your classroom. You can search by hashtags

like #mlearning or #STEM to find tweets in an area you are interested in learning more about.



http://www.edutopia.org/blogs/beat/education-trends
http://www.edutopia.org/blogs/beat/703/rss.xml
https://twitter.com/ClassTechTips
https://twitter.com/edutopia
https://twitter.com/hashtag/mlearning
https://twitter.com/hashtag/STEM

Create Twitter Lists

As you jump into Twitter, whether you follow superstars, education leaders or friends, that list of people is
sure to grow quickly. If you become overwhelmed because the volume is getting just too big, divide them
into lists to make navigating your Twitter feed a little easier. This way, you have one spot dedicated to
colleagues in your school or local community, another for people you've heard speak at a conference,
and a space just for following along with current events. My go-to list is titled "ADEs and EdTech
Leaders," which | created to list some of my favorite tweeters.

Join a Twitter Chat

There is so much to learn from other educators, and | am a huge fan of Twitter chats. In these chats, you
will follow a hashtag at a particular time and see questions posted by moderators. Anyone can respond
by adding the hashtag to his or her tweet. You can simply read through tweets if you aren't ready to
participate, but once you do join in and start sharing your own experiences and ideas, you'll realize just
how much you can learn. Here's a list of a few different Twitter chats with extra tips.

Watch a Webinar

Lots of organizations now offer live and on-demand webinars for busy teachers. Instead of sitting through
a full-day professional development seminar, you can stream a live webinar to your computer and even
ask questions of the presenter. Many webinars offer a back channel so that participants can share ideas
and strategies with other attendees. If you're not able to make a scheduled webinar, there are some that
can be accessed on demand, allowing teachers to watch at a time that is convenient for

them. SimpleK12 has free weekend webinar events where teachers can learn about best practices.

Video Tutorials

With so many new education technology products on the market, it can be hard to figure out which is the
best for your students and how to implement them in your classroom. Many app companies now include
video tutorials on their websites. These show off the best features of the product as well as ideas for
using it with students. When you're looking to try out a new app or web-based tool, search for the product
developer's website to see if their homepage includes a video to watch.

Start a Google Hangout

As you start developing your personal learning network -- especially those from outside of your
geographical region -- try hosting a Google Hangout. It's a great way connect with other educators who
have similar passions. This tool can also be used to connect with former colleagues, friends you met at a
conference or classmates from your education program. You can choose a guiding question and a
moderator for your Google Hangout, or ask everyone to read a couple of online articles and treat the
meetup like a book club.

Bookmark Articles to Read Later

I'm always coming across great articles on education thanks to my personal learning network on Twitter
and other social media sites. Pocket is a fantastic free app that lets you easily bookmark articles to read
later. Once you've downloaded Pocket, you can add an article straight from the web browser on your



https://twitter.com/ClassTechTips/lists/ades-and-edtech-leaders
http://www.edutopia.org/blog/twitter-expanding-pln
http://community.simplek12.com/scripts/student/home.asp#cat0
http://www.google.com/+/learnmore/hangouts/
https://getpocket.com/

computer or quickly email it to your Pocket account. When you do have time to sit down and read, all of
the articles that piqued your interest over the course of the week will be right there at your fingertips.
How are you taking ownership of your own professional development? Share some of your tricks and tips
for DIY PD.

e MONICA BURNS'S BLOG

http://www.edutopia.org/blog/ diy-pd-own-your-learning-monica-burns
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12 Must-Know Stats About Social Media,
Fundraising, and Cause Awareness
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Until recently the nonprofit pioneers of the Social Web had to mostly rely on their
intuition that their social media campaigns were resulting in more dollars raised
online, an increase in brand and cause awareness, and higher rates of volunteer
recruitment and retention. However, as LinkedIn, Blogger and Myspace all celebrate
their 10-year anniversary this year, nonprofits have now had a decade to study and
experiment with social media and create systems for successfully launching and
tracking the value of their social media campaigns. Without a doubt the benefits of
using social media successfully are starting to pay off and there are numerous recent
reports and studies prove it.

That said, congrats to the early adopters! After spending all these years investing time and
resources into building and engaging your online communities before there was proof
that your time and resources were well spent, your nonprofit is now in the best
position to reap the benefits of a powerful, action-oriented Social Web. Your instincts
have served you well.
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1. 41% of nonprofits attribute their social media success to having developed a
detailed social media strategy.

Nonprofits attribute their social media success to:

7° plol
37% 287
Dedicating a
current or new
position specifically
to social media

41%

Developing a
detailed social
media strategy

Having executive

management
make social media

apriority

Source: Avectra
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2. 47% of Americans learn about causes via social media and online channels.

How Americans
Learn About Causes’

2 2

Traditional Social Media
Media (TV, & Online
Newspapers, Channels

Magazines) o
20% 47%

Source: Avectra


http://blog.avectra.com/the-power-of-one/
http://nonprofitorgs.files.wordpress.com/2013/04/how-americans-learn-about-causes.png

3. Animals, children, and health & wellness are the most shared and talked
about causes on social media.

POPULAR CAUSES ON SOCIAL MEDIA

A major goal of many organizations and causes foday is 1o spark conversation among
social media supporters. So which causes are succeeding the most at this foday?

.

Source: Waggener Edstrom


http://waggeneredstrom.com/what-we-do/social-innovation/report-digital-persuasion/
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4. 56% of those that support nonprofits on the Social Web confirm that
compelling storytelling is what motivates them to take action on behalf of

nonprofits.

leadas on social meda that made me want o do moe 5&%
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5. 55% of those who engage with nonprofits via social media have been
inspired to
take further action.

More than half of survey respondents (65%)
who engaged with causes via social media
have been inspired fo take further action.

COMMON ACTIONS TAKEN AFTER SOCIAL MEDIA SUPPORT

Donate money. Volunteer. Donate

Altend/parhici Puchase a prod
clothing. pate in o chor uct to benefit
foed or other foble event in the cause
personal ilems. my community. or charity.

Which of the folowing acticns did you
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Contoct my poitt Organize an Some other way. after engaging on social media?
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by phone. mail or community.
in person.

NOTE: Porcentages may sum 10 over 100% due 1o mulliphe responses

Source: Waggener Edstrom
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6. 57% of Facebook Fans “Like” a charity on Facebook because they want to
publicly display their support of the nonprofit to their friends.

Why LIKE? &

To publicly display my support of the charity/caute
fo flends i 67% By LIKING | generated a financial donation 26%

Attended an event or volunteered and was
To follow news and updates on the charity/coue 55% encouroged fo LKE #s poge 21%

To infuence my fiends or family fo LKE the charity
Of Couse

84% UKING it will help them win an online contest 18%
A friend or family member has LKED it 43% Acompany | UKE supports the charity 16%
| want others fo see that the charityl couse has
a lot of foliowers 41% A celebrity hos asked people fo LIKE it 8%

To confribute content fo the charity's/couse’s page  35%  Some other reason 2% Source:

Waggener Edstrom
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7. 43% of Facebook Fans “Unlike” a charity on Facebook because
they posted too often.

Why UNuKe? '

The charity posted foo much 43% The charity never responded fo my comments
n?fp:pq:dom T 40% The charity posted tco little

The charity only posted appeals for donaticns 36% Some other reason

| wan offended/turnmed off by an action
the charityfook outside of Focebook 28%

Source: Waggener Edstrom
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8. For every 1,000 e-newsletter subscriber, nonprofits have 149 Facebook Fans.

FOR EVERY 1,000 EMAIL SUBSCRIBERS,
NONPROFITS HAVE...

@ FACEBOOK FANS

m TWITTER FOLLOWERS

4WLY MOBILE SUBSCRIBERS

Source : M+R and NTEN
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9. The number of followers nonprofits have on Twitter grew by 264% s in 2012.

ANNUAL GROWTH:

FACEBOOK o)
P

TWITTER
FOLLOWERS

PHOTO POSTS HAD THE HIGHEST VIRALITY
(GENERATING LIKES, SHARES, AND COMMENTS).

LINK AND SHARE POSTS RECEIVED THE MOST LINK CLICKS.

Source: M+R and NTEN
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10. In an average peer-to-peer fundraising campaign, 15-18% of donations are
referred directly from Facebook.

15-18%
of donations are referred from
Facebook

Source: Artez
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11. The average social media donation is $59 and growing each year.

Source: MDG Advertising
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12. Using Twitter during fundraising events can result in 10X more
money raised online.

Source: MDG Advertising
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